Mosaic Literary Magazine, a styl-
ish quarterly publication that re-
views and showcases contempo-
rary African-American writers
and their work.

Ultimately, he said his goal of
promoting Mosaic — and by ex-
tension, emerging black writers
— is more important than his
bent to hide in the background.

“Reading is the quickest and
cheapest way for people to learn
about their cultures and them-
selves,” he explained. “For peo-
ple who feel like they're on the
margins of society, books can
help them feel more connected,
like they’re not so alone.”

An avid reader, Kavanaugh
sot the idea for Mosaic in 1995
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Barnes & Noble. He picked up
the chain’s free pamphlet on the
latest mass-market releases and
wished for something more tai-
lored to his tastes.

He said the success of Terry
McMillan’s 1992 best-seller
“Waiting to Exhale” had sparked
an explosion in black fiction.
“But I never knew what to read
next. [ wanted direction.”

Born in the South Bronx and a
graduate of Brooklyn Technical
High School, Kavanaugh had no
publishing experienice at the
time. Undaunted, he made a
homemade version of a black-fo-
cused book review' magazine
and sent it to two dozen publish-
ers. '

Months passed with no re-
sponse. Kavanaugh gecided to

teer contributors. Seven more is-
sues followed.

The 10th issue, coming after a
nine-month hiatus due to financ-
ing, hits this month. Kavanaugh
has since quit his hospital job to
focus on Mosaic. He supported
himself last year with $13,000
earned from temp jobs.

Mosaic has 1,000 subscribers
and sells hundreds more issues
through a national distributor,
Ingram Periodicals. Kavanaugh
averages $1,000 in ad sales per
issue, collects $12 for each four-
issue subscription and earns
commissions from beok sales
on his Web site. Still, the endeav-
or hasn’t turned a profit.

Competition includes The
Quarterly Black Review, found-
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start Black Issues Book Review,
a slick bi-monthly from Virgina-
based CMA Publishing with is-
sue sales topping 70,000.

“Mosaic is just beautiful,” said
Andrea Mullins, a regular read-
er and assistant editor at Simon
& Schuster. “To have Ron run a
one-man operation of the same
caliber as his two fully staffed
competitors is just tremendous.”

Kavanaugh hopes a new fi-
nancing plan will help Mosaic
reach profitability next year.

“The publishers’ praise of Mo-
saic gives me faith,” he said.
“Seoner or later, they’ll come
around to realize even though
iMosaic is] small, it's important.
People who buy it are readers,
book lovers.”



